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Introduction  

 

The A. M. Qattan Foundation (AMQF) is an independent, not-for-profit developmental 

organisation working in the fields of culture and education in Palestine and the Arab 

world, with a particular focus on children, teachers and young artists. Founded and 

registered in 1993 in the United Kingdom as a charity, it has had a registered branch in 

Palestine as a non-profit organisation since 1998. The Foundation’s operations are mainly 

in Palestine, with interventions in Lebanon through Selat: Links Through the Arts, and in 

the UK through The Mosaic Rooms.  

In its work, the AMQF is guided by a vision of a just, free, enlightened and tolerant 

society with an active global presence, one that embraces dialogue and appreciates and 

produces knowledge, art and literature. The Foundation works in the knowledge and 

creativity sectors, using an integrative approach and targeting a variety of social groups, 

particularly children, teachers and young artists. It seeks to empower individuals within a 

dynamic Palestinian and Arab culture, through a long-term, participatory developmental 

ethos. This is achieved through programmes that foster critical thinking, research, 

creativity and the production of knowledge that aims to provide inspiring models of 

giving, transparency, excellence and exchange.  

The AMQF embraces the values of appreciation and defence of the rights and dignity of 

all; freedom, pluralism, dialogue and the production of knowledge; working in a 

collegiate spirit of productivity; and the courage to be just.  

 

1. Media Policy  

Effective media is of paramount importance in transferring knowledge and nurturing a 

constructive dialogue. The media plays a greater role as a learning and educational 

platform, particularly in the context of the information and communications technology 

(ICT) revolution. The media has put forward the best ICT advances, overcoming age-old 

barriers and reaching out to all people in a timely and interactive fashion. The media does 

not only serve as a tool that helps to convey a mission and a vision; It also plays a pivotal 

role in exchanging and providing information to the public. Contributing to shaping 

public culture, priorities and thinking, the media is highly relevant to the transformation 

of society.  

The AMQF adopts an incremental, cumulative and integrative approach to change, using 

a variety of methods. This requires patient and skilful work with a view to providing 
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access to and promoting knowledge. Against this background, the Foundation believes 

that the educational role of the media is vital to supporting the desired change. It delivers 

knowledge content, raises awareness and enhances audiences’ interest in and appreciation 

of culture.  

 

2. Objective of the Media Policy  

The AMQF Media Policy aims to maintain a coherent discourse of the Foundation, make 

clear the procedures of dealing with the media, and create a general framework to govern 

the working relationship with media outlets. The Media Policy facilitates the transfer of 

knowledge, upholds rights and supports the Foundation’s directions. More precisely, the 

AMQF Media Policy seeks to:  

 Make clear the responsibilities and powers associated with the AMQF media 

activity and channels as well as with the AMQF media team tasks.  

 Encourage and facilitate tasks of the media to interact with the AMQF 

intellectual, artistic and cultural activity, productivity and productions of AMQF 

partners. In addition to disseminating and providing public access to knowledge, 

the media contributes to affecting a change towards a society that appreciates and 

produces art and culture.  

 Preserve the reputation and positive visibility of the Foundation in the media on a 

permanent basis.  

 Allow room for the AMQF staff members and partners to appear in the media and 

talk about their specialisations and achievements.  

 Promote the Foundation’s values and perceptions and introduce its mission, 

programmes, projects and lines of activity. 

 Make clear and streamline procedures for dealing with media outlets with a view 

to facilitate their work with the Foundation.  

 Safeguard individual, collective and the Foundation’s rights to protection, rights 

of privacy and copyrights.  

 

3. Scope of the Media Policy  

This policy focuses on media activity at the AMQF as well as on media outlets that work 

with the Foundation. It makes clear the components of media activity within the 

Foundation, delineates responsibilities and tasks and provides guidance to the AMQF 

staff on how to deal with media outlets.  
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4. General Principles  

 The media is a partner in the vision of community enlightenment, development 

and transformation towards a knowledge-based society that is just and tolerant; 

embraces dialogue; appreciates and produces science, art and literature; and 

enjoys active visibility on a global level. The media has a significant mission in 

transferring and promoting knowledge.  

 The AMQF works in the knowledge and creativity sectors, using an integrative 

approach and targeting a variety of social groups, and seeks to empower 

individuals within a dynamic Palestinian and Arab culture. This is the 

Foundation’s main mission towards society. Accordingly, the AMQF believes 

that the media plays a fundamental role in presenting an inspiring and successful 

model that stimulates creativity, particularly among children, artists, teachers and 

young innovators.  

 The values advocated by the AMQF emanate from the appreciation and defence 

of the rights and dignity of all, belief in freedom, pluralism, dialogue and the 

production of knowledge, working in a collegiate spirit of productivity, and the 

courage to be just. Essentially, these values identify with the freedom of the press 

to access and disseminate information, promote the media role, and respect the 

public right of access to information.  

 

5. AMQF Media Activity  

The AMQF media activity covers printed materials, publications, electronic media, print 

media and audio-visual media. It also involves paid and unpaid material published by 

external media outlets, activities that engage journalists, coordination with media outlets, 

information with educational and training content and the technical support of 

multimedia. Media activity brings together the AMQF staff, media outlets and the public. 

Below is a delineation of how the media and relevant roles and responsibilities are used:  

5.1 Use of the Media  

 At the Foundation, media activity supports the AMQF programmes. In particular, 

it focuses on promoting, delivering and introducing the Foundation and its 

activities to the public.  

 Through its media channels, the AMQF publishes material on the Foundation and 

the people engaged in its activities with the aim of promoting knowledge and 

stimulating dialogue.  
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 The AMQF media activity presents content that is worthy of the Foundation’s 

mission, intellectual level and identity, consolidates its values and supports and 

seeks to achieve its vision.  

 The Foundation’s media activity seeks to transfer useful content to the public, 

support partners and encourage innovators.  

 Social media networks and other platforms are not considered official or 

reflective of the AMQF unless they 1. bear the Foundation’s logo and name and 2. 

are duly approved by the Director General (Annex 1).  

 

5.2 Tools and Responsibilities  

 The Communication and Public Relations team manages, supervises the 

development of and updates the content for the Foundation’s media channels.  

 The Communication and Public Relations team maintains contact with and 

encourages other AMQF staff members to engage in the Foundation’s events, 

raises the awareness of their contributions in this line of activity and bolsters their 

loyalty to it and its mission. It also promotes the visibility of the AMQF team in 

different locations.  

 The Communication and Public Relations team is responsible for communicating 

with media outlets to publish paid and unpaid material, such as advertisements.  

 The Communication and Public Relations team makes sure that all printed 

material and publications, audio-visual items and communication material comply 

with the Foundation’s Branding Manual.  

 The Communication and Public Relations team contacts external media outlets in 

order to cover the Foundation’s events and publish material, including 

advertisements, news coverage and promotion of the Foundation’s activities and 

productions, ensuring ongoing media visibility.  

 The Communication and Public Relations team follows up on the information 

published in the media about the Foundation and its activities. It also 

communicates with media outlets to correct and adjust this information, if 

necessary.  

 The Communication and Public Relations team documents news coverage of the 

AMQF in the media and submits a report on this coverage either periodically or 

when needed.  

 In cases of emergency, the Director General or his representative communicates 

with the media and the public. The Director General is also responsible for 

keeping the Chairman of the AMQF Board of Trustees posted of relevant 

developments.  
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6. Guidelines for the AMQF Staff when Dealing with Media Outlets  

 The AMQF staff members’ use of social media may not be in conflict with the 

Code of Conduct for the AMQF Staff, Human Resource Policy and Child 

Protection Policy. It may not contradict the Foundation’s values and discourse.  

 The AMQF staff members are expected to respond to requests from media outlets 

in relation to the research papers, studies, activities, projects and programmes they 

implement as well as the professional experience they possess. It is necessary that 

the Communication and Public Relations team is informed of any communication 

with the media for follow-up.  

 Importantly, the name and contact information of the person calling is obtained, 

together with the media organisation they are associated with, and if available, the 

anticipated time of the release of information in print or broadcast form, taking 

account of:  

o The difference between the personal opinions of individual staff members 

and the Foundation’s official position, which falls within the responsibility 

of the Director General or his representative.  

o Being aware that what they release to media outlets contributes to framing 

public perceptions of them and of their Foundation. 

o The information provided to them through the Foundation is properly used 

in the public space and media, ensuring harm is not done to the 

Foundation, individuals or the society before information is released.  

 

7. Media Coverage of AMQF Activities in Partnership with External Parties 

 In cases where the Foundation is in partnership with one or more parties, usual 

media coverage must highlight this partnership. Staff members involved in the 

activities organised in the context of this partnership must make sure that all 

parties are accredited for the activities.  

 When using visibility material, users must follow the AMQF’s Branding Manual. 

 Before it is released, media material must be shared with partners, making sure 

that the Foundation’s presentation is accurate in all communication material. 

Media material must be shared with the Communication and Public Relations 

team before release.  
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8. Guidelines for Photographs and Film by the Foundation or External Parties  

 Directors of programmes and projects keep a signed consent form given by 

beneficiaries, according to which they allow the Foundation or a representative of 

its choice to photograph or film them and quote their statements in a manner that 

looks “picture perfect”. This includes the use, release and exchange of 

information with other parties. Consent can be part of the application for 

engagement with the Foundation.  

 Children under 18 years of age enjoy special protection in accordance with the 

Foundation’s Child Protection Policy.1 At least one parent/guardian of the child 

should sign the consent form on behalf of the child. The consent form is part of 

the application for children’s engagement with the Foundation. The form can also 

be used by the children who visit the Foundation, but do not participate in its 

programmes (Annex 2).  

 Adults who visit the Foundation can use the form (Annex 3) to obtain their 

consent to be photographed and published. In the cases of large group visits to the 

Foundation, such as schools, it suffices that the party organising the visit or the 

hosted party pledge to obtain parents’/guardians’ consent for photography and 

filming. A written pledge, stating that such consent was obtained, will be 

presented as soon as children arrive at the Foundation (Annex 4).  

 In cases of public events, the Foundation cannot ensure the consent to 

photography and filming of the audience or participants. The Foundation 

considers this space public.  

 When an external party requests permission to take photographs, film, write or 

attend an event with the intention of producing media material inside the 

Foundation’s facilities, the staff member in contact with that party should 

immediately inform the Communication and Public Relations team. In the 

Foundation’s facilities, such as the Science Studio, Child Centre – Gaza and The 

Mosaic Rooms, the centre/programme director is informed in advance. The 

Communication and Public Relations team is then notified to follow up, identify 

the media outlet and monitor how information is released.  

 Coordination to photograph or film in a facility or event organised by the 

Foundation is not necessarily an open authorisation to do so again. Each event or 

activity is coordinated separately with the persons on the Foundation’s contact list 

(Annex 5).  

 

                                                           
1 See the AMQF Child Protection Policy for detailed information on how the Foundation deals with and 

protects children.  
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9. Copyrights and Authorisation to Use the Foundation’s Owned Material 

The AMQF adopts the notion of Creative Commons in copyrights and distribution of the 

Foundation’s digital media material (posted on the website and social media platforms). 

In accordance with the Copyrights Law, this aims to contribute to establishing digital 

commons of media material produced by the Foundation. It also maintains public interest 

and promotes culture and knowledge to the fullest extent. Against this background, the 

Foundation views favourably permission requests to use its published media material by 

external parties, provided that the Foundation is properly accredited when photographs or 

material are used.  



10 

 

Annex 1: AMQF’s Official Electronic Media Outlets  

 

Outlet Electronic address 

AMQF website  http://qattanfoundation.org/en  

Facebook  https://www.facebook.com/QattanFoundation  

Twitter  https://twitter.com/qattanfdn  

Instagram  https://www.instagram.com/qattanfoundation/  

LinkedIn  https://www.linkedin.com/company/a.m.-qattan-foundation/  

Vimeo  https://vimeo.com/user6650785  

YouTube  https://www.youtube.com/user/QattanFoundation  

 

http://qattanfoundation.org/en
https://www.facebook.com/QattanFoundation
https://twitter.com/qattanfdn
https://www.instagram.com/qattanfoundation/
https://www.linkedin.com/company/a.m.-qattan-foundation/
https://vimeo.com/user6650785
https://www.youtube.com/user/QattanFoundation
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Annex 2: Consent Form of a Child’s Guardian to Photograph and Publish Media 

Material  

(In English and Arabic) 

Child (under 18 yrs. of age) photo / video consent form 

I give permission to the A.M. Qattan Foundation to take photographs and/or video recordings of 

my child. I also grant the Foundation full rights to use the images resulting from the 

photography/video filming in their publications, news, reports, press releases and proposals, both 

in printed and digital form.  

Name of child:  

Date of birth of child:  

Name of parent/guardian:  

Address:  

Signature of parent/guardian:  

Date:  

 عاًما 18إقرار وتصريح باستخدام مواد متعلقة بأطفال تحت سن 

أعطي موافقتي لمؤسسة عبد المحسن القطان على تصوير طفلي/طفلتي. وأعطي المؤسسة الحق في استخدام الصور الناتجة 
ي صورتها الورقية )صور فوتوغرافية وفيديو( ألغراض النشر في األخبار والنشرات والتقارير والمقترحات الخاصة بالمؤسسة ف

 واإللكترونية. 

 اسم الطفل: 

 تاريخ ميالد الطفل: 

 اسم ولي األمر/الوصي: 

 مكان السكن: 

 التوقيع: 

 التاريخ: 
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Annex 3: Adult Consent Form to Photograph and Publish Media Material  

(In English and Arabic)  

Adult photo / video consent form 

I give permission to the A.M. Qattan Foundation to take photographs and/or video 

recordings of me. I also grant the Foundation full rights to use the images resulting from 

the photography/video filming in their publications, news, reports, press releases and 

proposals, both in printed and digital form.  

Name:  

Date of birth:  

Address:  

Signature:  

Date:  

 

 إعالميةمواد بالتقاط ونشر إقرار وتصريح 

. وأعطي المؤسسة الحق في ي أو الكتابة عني والنشرأعطي موافقتي لمؤسسة عبد المحسن القطان على تصوير 
استخدام الصور الناتجة )صور فوتوغرافية وفيديو( ألغراض النشر في األخبار والنشرات والتقارير والمقترحات 

 ها الورقية واإللكترونية. الخاصة بالمؤسسة في صورت

  : سماال

 ميالد: التاريخ 

 مكان السكن: 

 التوقيع: 

 التاريخ: 
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Annex 4: Institutions’ Pledge Form to Obtain Consent of the Parents of Children 

Under 18 Years of Age for Photography and Publication  

(In English and Arabic)  

 

We [organisation] have obtained consent of the parents/guardians of children under 18 

years of age to film/photograph/quote and publish their likenesses by the A.M. Qattan 

Foundation (AMQF) or its representatives during their visit to the AMQF facilities on 

[date of the visit], with the exception of the following children:  

________________________________________________________________________ 

_________________________________________________________________.  

Name of the person who obtained consent:  

Position:  

Signature:  

Date:  

 

Completed form to be submitted to the AMQF upon children’s arrival.  

 

 عاًما على التصوير والنشر 18نموذج تعهد المؤسسات بموافقة أهالي األطفال دون الـ

 نحن: 

عاًما على التصوير واالقتباس عنهم والنشر من قبل  18نتعهد بأننا أخذنا موافقة أهالي وأولياء أمور األطفال دون الـ
 مؤسسة عبد المحسن القطان أو من ينوب عنها خالل الزيارة التي قمنا بها إلى منشآت المؤسسة بتاريخ: 

 باستثناء األطفال التالية أسماؤهم: 

................................................................................................................
................................................................................................................
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.................................................. ......................... 

 

 اسم الشخص المسؤول عن الحصول على الموافقات: 

 موقعه الوظيفي في المؤسسة: 

 التوقيع: 

 التاريخ: 

 

 

 يتم تسليم النموذج معبًأ فور وصول األطفال إلى مؤسسة عبد المحسن القطان   
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Annex 5: AMQF Contact List  

Location Name Position Email Tel. 

Ramallah  Nader 

Dagher  

Director of Communication 

and Public Relations  

n.dagher@qattanfoun

dation.org  

+9702960544 

Ext: 115  

Ramallah Yara Fares  Communication 

Coordinator  

y.fares@qattanfounda

tion.org  

+9702960544 

Ext: 254 

Gaza  Lana Matar  Public Relations 

Coordinator, Child Centre – 

Gaza  

l.othman@qattanfoun

dation.org  

+97082439939 

Ext: 107 

 

mailto:n.dagher@qattanfoundation.org
mailto:n.dagher@qattanfoundation.org
mailto:y.fares@qattanfoundation.org
mailto:y.fares@qattanfoundation.org
mailto:l.othman@qattanfoundation.org
mailto:l.othman@qattanfoundation.org

